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Finding
Summer
Brookies
in Lakes

G. Ellis Photo

Perhaps the most difficult trick for a brook trout angler is to find and consistently catch
summer brook trout in lakes. Temperature sensitive brookies simply can’t abide by the
hot surface temps of summer. Because of this, they drop down into areas that provide

the temperatures they need to survive and thrive. This may be in the deep or in springs that pro-
vide cool, well oxygenated water. Many summer anglers are frustrated by their inability to find
brook trout during the dog days and give it up as hopeless.  

Summer brookies can be caught, however. You just have to adjust your regular techniques and
locations to do it. Here is a guide to cashing in on lake brookies right now

The majority of lakes with naturally reproducing population of brook trout are clear, rocky
and have some areas of deep water. These lakes can be large or small, but they will almost always
be difficult to fish for brook trout during the summer. Once the shoreline water temperatures
reach 15 Celsius or so, they become uncomfortable for the brookies to live in. Likewise, the shal-
low lily pond bays that had trout in the spring become brook trout deserts due to decreased oxy-
gen and heat. 

During summer, brook trout in natural lakes will slip into the deeper waters that provide cooler
temperatures. Often they will hang around classic drop offs that slip into 20 feet or more. If the
drop off is close to a rock reef or large flat, so much the better. Flats provide feeding areas the
trout can slip on and off easily without leaving the cool water for long. Brook trout simply can-
not tolerate prolonged exposure to warm water. Look for boils or splashes on the surface over
flats. Summer trout often feed on emerging aquatic insects and will usually show themselves. This
is when a fly angler can clean house, fishing streamers or wet fly patterns. If the trout are taking
mayflies off the surface, try a Stimulator or other large dry fly pattern. Brook trout as a rule are
far less selective about flies than brown trout.    

When doing seminars on the subject of summer brook trout,  I‘ll ask how many trout anglers
in the room also fish for smallmouth bass. There is a good reason for this question. In my expe-
rience, much of the type of structure that’s great for summer smallmouth bass will also be good
for brook trout. Brookies and bass don’t usually live well together, that’s for sure. But when I fish
for brook trout in the summer, I’ll find stuff that looks like good smallie water and fish it. It’s
amazing how often there are brook trout on those spots. If you are a bass angler, keep this in  mind
when looking for summer brook trout water.  

When fishing mid-lake reefs, it seems the brookies will roll up on them morning and evening,
and when ever the lake gets blown up. The wave action seems to make the surface water more com-
fortable for the trout, while breaking up the surface. In the morning, it’s not unusual to see fish
boiling all over them. Casting spinners such as the #3 Mepps Aglia, or small, light spoons like the
EBG or Dartee are hard to beat when trout are on reef tops. Small crankbaits also work well when
the trout are up on the reef and feeding on minnows. One of my favourite lures for fishing the
shallow water of a reef is a small, silver Husky Jerk or X Rap. Cast the lure on top, jerk it lightly
then let is sit for a moment. Strikes will be explosive. 

When the trout are  hanging deeper off the edge of the reef, jigs are the way to go. Multi-colour
bucktail jigs like those made by Mighty Mitch and Jungle Joe jigflies, of Terrace Bay,  are a killer
lake bait. Cast the jig fly out and swim it back a foot or two off bottom. Bring the jig back with
an undulating, swimming motion. Use a white or orange coloured head as this will be more vis-
ible to you in clear water. Often if you can see the jig, you will spot “followers” behind it and you
can tease them into striking.  Brookies can’t resist this presentation. Natural coloured plastic bod-
ied jigs also work well in the summer, with black, white and smoke bodies getting the nod. The
scent impregnated products such as Gulp and Trigger X are very effective on brook trout. To fish
the jig on a reef, cast it to the edge, let if fall, then swim it back, raising and lowering the rod tip
on the retrieve. If you don’t have a hit initially. On the second cast, let the jig fall slowly between
short retrieves. This will get the bait deeper. 

When trout are not holding tight to mid-lake reefs or drop offs, they can also be found pa-
trolling the thermocline. The thermocline is the temperature transition between the warm surface
and the cooler, deep water layer. Here the temperature decreases rapidly from the mixed layer
temperature near the surface to the much colder deep water temperature. A thermocline is like an

invisible blanket separating the upper
mixed layer from the calmer, colder deep
water below. In natural lakes, the ther-
mocline tends to be about 20 to 30 feet
from the surface in the heat of summer.
Brookies will break away from this com-
fort zone to chase food for short periods
of time. Trolling a spoon or deep diving
crankbait just above the thermocline is
one great way to catch fish holding close
to it. 

Catching brookies in the summer is
almost always a challenge, and can test
the patience of even the most commit-
ted trout freak. Yet with the help of an
open mind, a little determination and
some of the tips presented here, you
should have success this season. Few
things make a summer day sweeter than
a few big brookies on the line.G. Ellis Photo

Father and daughter with giant summer brook trout

Sandro Fragale with a nice brook trout caught on jig fly.

By Gord Ellis
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Early
Summer
Walleye

Strategies

D. Viehbeck Photo

The months of June and early July can offer some of the best walleye fishing oppor-
tunities of the year throughout northwestern Ontario. Walleye have recovered from
the spawn and are generally more focused on foraging than during the spring of the

year. The early-summer period does however offer its challenges to anglers in search of wall-
eye.  A few scenarios generally come into play during the early-summer period.

The ‘mayfly’ or ‘shad fly’ hatch generally occurs in the latter part of June into the first few
weeks of July and lasts roughly 2 to 3 weeks. This hatch results in walleye having an abun-
dance of available forage and can often have a direct influence on walleye location.  The hatch
is hard to miss if you spend any amount of time near water as most surfaces become covered
with the remnants of these insects and fish can often be seen surfacing for a quick snack. My
most successful approach to catching walleye during the hatch has been to focus on soft-bot-
tomed areas of lakes where insect life is generally more abundant. 

The ‘slow death’ rig is unquestionably one of the most effective methods of catching wall-
eye during the mayfly hatch. This finesse presentation involves a bottom bouncer, lead of
monofilament line and a unique hook produced by Mustad known as the ‘slow death hook’
tipped with a small piece of night crawler (worm). The hook has several bends in it that re-
sults in an enticing corkscrew spinning action when pulled behind a bottom bouncer at slow
speeds ranging from barely moving up to 1 mile per hour. When baiting the hook, thread half
a night crawler up the hook shank just over the eye leaving ¼” to ½” of nigh crawler hang-
ing off the hook. This technique can be highly effective during the mayfly hatch and when
walleye are seemingly disinterested in other presentations.

Another challenging scenario for walleye anglers can be the mobility of walleye during the
early-summer period. Walleye can literally be found anywhere from immediately adjacent to
known spawning areas to thick vegetation or even being fully setup on deep water, mid-lake
reefs and anywhere in between. The inconsistency of walleye location during this period can
make tracking fish down quite a chore. The only savior is that once you locate early-summer
walleye, you usually find more than a few in one location.   

With the warmer water temperatures at this time of year, walleye are generally fairly active
and are willing to chase baits more so than in during the cool-water period of spring.  Because
of this, I’ll employ slightly faster presentations to help track down the fish. Some of my per-
sonal favourites include casting crankbaits such as Rapala X-Raps, BX Minnows and Clackin’
Minnows to windswept shorelines, weedbeds or shallow rockpiles. Pitching these same areas
with swimbaits or jigs tipped with a 4” grub or Power Minnow can be lethal.

If walleye can’t be found up shallow, I’ll focus on slightly deeper areas using a variety of
trolling presentations including deep diving crankbaits and bottom bouncers with a variety
of live-bait rigs.  Trolling with crankbaits allows anglers to cover water quickly and effectively.
Experiment with the size, colour, and profile of your crankbaits until you determine what the
walleye prefer. Be sure to monitor your trolling speed to see if the walleye are feeling lazy or
are up for a chase.  Pay close attention to your electronics when trolling so that you can make
note of areas with concentrations of walleye.  I’ll often mark a waypoint with my GPS in
these areas and revisit them with a different presentation if I don’t get any bites. In terms of
bait selection, some of my personal favourite walleye cranks include Rapala Deep Taildancers,
Deep Husky Jerks, Storm Smash Shads and Thundersticks.     

Using a line-counter reel when trolling will allow you to run your cranks at the desired
depth.  As a general rule of thumb, the more line you let out, the deeper your crank will dive.
It should also be noted that most cranks will achieve roughly 25% greater diving depth when

using superlines like Sufix
832, PowerPro or Fireline in
comparison to monofilament
line of similar strength.

The long days of June and
July are some of the nicest
days to be on the water chas-
ing walleye.  Don’t let the
mayfly hatch or the transient
nature of walleye keep you
from having success on the
water.  Experiment from some
of your normal tactics and
consider some of these tips for
your early-summer walleye
adventures!

Davis Viehbeck is a
competitive angler,

fishing promoter and
outdoor writer based out of

Thunder Bay, Ontario.

By Davis Viehbeck

Matt Nutley
with a fat
summer
Walleye

D. Viehbeck Photo

George Clark readies a big walleye for release
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Recent research into hunter participation in North America is revealing an en-
couraging trend in that women are becoming the fastest growing component
of the hunting demographic. The reasons for this are manifold. The blend of

gender roles in society coupled with a rising trend in popular culture that positively por-
trays "consumptive" activities in the outdoors, has made hunting a "hip" thing to do. It
has also placed people back in touch with an honest lifestyle that puts truly organic nu-
trition on the dinner table for the family. Evidently, women are attracted to these ideals
and they are taking to the woods faster than many of their male counterparts!

I was recently introduced to Keely Hartviksen who is a young lady who exemplifies the
true evolution of the huntress among us. Keely is not only a home grown Thunder Bay
girl who is proud of her outdoor heritage but she is also a recognized business professional
working as an investment advisor for a local firm.

For Keely, hunting and fishing has always been a cherished time, spent with her fam-
ily. Her grandfathers, uncle and father all took part in annual moose hunts and told sto-
ries of the "good old days" of hunting exploits by these men. Keely is reminded that the
family hunted mainly for meat to see them through tough times. Even grandmother
hunted partridge with her own shotgun and Keely recounts grandmother telling tales of
hunting during her childhood in the time of the Great Depression. The tradition of
hunting in the Hartiviksen family may have begun long ago, but now it is being carried
on by Keely and her brother Kellen.

Keely credits her father Ken with teaching her and her brother the importance of safe
firearms handling, the need to sight in, clean and maintain the tools they hunted with.
He taught them to scout for game, patience in waiting for the right shot and being dili-
gent in tracking, recovery and respectfully field dressing and ultimately butchering their
game. 

Throughout her life, Keely recalls collecting her own firearms and passionately pur-
suing many outdoor activities as she developed her love of nature; camping, canoeing,
hiking and horseback riding. And doing this all while pursuing an education, she com-
pleted her Masters degree in Sociology at Lakehead University, choosing to remain in
Thunder Bay to seek a career that suited her education and skill set, but that would also
allow her to passionately live the lifestyle that Northwestern Ontario uniquely offers.

In recent years Keely notes that she's been introduced to deer and rabbit hunting as
well as river fishing with her partner, Stephen. She points out, "Steve says that he knew
I was a keeper after I shot, cleaned and butchered my first buck on our first date!" She
adds that a common love of the north has brought their two families together and she's
happy to have two hunting camps that don't mind having a woman hunter in their
midst.   

Keely truly identifies with all those ideals that would attract a woman to the outdoors
and hunting and appreciates the invigoration of being close to nature. She adds, "With
a large vegetable garden and greenhouse supplemented with the hunting and fishing har-
vest, I can take comfort in knowing where our food comes from and how it was ob-
tained, processed, preserved and proudly served."

When I asked her about possible criticisms by urbanites who may not understand or
appreciate the outdoor lifestyle she lives, Keely says, "As a person born and raised in the
traditions of hunting, gathering and fishing I don't really dwell on the urban criticisms
of such practices. From my perspective it is simply natural for a young woman to do
things to ensure food security and to pursue a healthy, balanced lifestyle."   

Keely Hartviksen is a fine ambassador, not only for women hunters but for all of the
hunting and fishing community living in the north. She is a role model for others to fol-
low, that is for sure. It was an honor to tell her story and I look forward to her sending
me photos of her successes in the woods and lakes of northern Ontario.
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NOSA Recommends
Moose Management

Changes
Moose hunting stakeholders and concerned northern residents alike are all asking what

OMNR is doing to address declines in moose populations in many Wildlife Manage-
ment Units (WMUs) across the Northwest Region. They also want to know where the

Northwestern Ontario Sportsmen's Alliance (NOSA) stands on the matter. 
NOSA has been actively involved in this issue for many years, participating in various OMNR

stakeholder forums. But NOSA has also pursued the matter by tracking moose management chal-
lenges in neighboring Minnesota where a decline in their moose population has resulted in cancella-
tion of their moose hunt. Minnesota has been excellent with sharing of information on the status of
their collared moose through their moose mortality research which is in year 2 of the study. 

The MN DNR has also collared calves in both years of the study, to determine rates of mortality
on new born moose. Interesting to note is that in year one, calf mortality due to predation was quite
high. Of the collared calves, 68%  were killed by wolves while 14% of calf mortalities were attributed
to black bears. 

Meanwhile here in Ontario, the NWR Regional Director of OMNR gave the order for a full scale
Moose Aerial Inventory (MAI) of 14 WMU's this past winter. This was an unprecedented move as
OMNR normally only flies 3 or 4 WMU's per winter in each region of Ontario. An underfunded MAI
budget has prevented OMNR from keeping up on providing an accurate inventory of moose popu-
lation across the province. So after the NWR aerial moose count was completed, it became apparent
that moose numbers were down across much of the northern units, especially ones that have normally
been good producers of moose ie. WMU 13 and WMU 5

While the population status may be better understood in the Northwest Region, what is not fully
understood is why the population is in decline. The Regional Biologist for OMNR NWR has stated
that calf recruitment is a big part of the problem, and without good calf productivity and survival
rates, it is difficult to sustain a moose population, let alone grow one. So, can something be done to
correct this?

Our moose resource contributes to a significant part of the northern economy, generating millions
in revenue as numerous businesses and tourism outlets support the annual moose hunt in the region.
If moose are in trouble, there will be a cost associated with conducting research and monitoring and
in implementing management changes that will support a growth in the moose population. The MAI
from this past winter alone cost $700,000 so OMNR is fully aware of the cost of doing business in
terms of managing for an increasing moose population.

The flip side of investing money in moose management is to do nothing. Let nature take its course.
Manage hunting pressure and hunting harvest, and do little else. This would seem to be how OMNR
has managed moose in Ontario in the past 10 years or so. Prior to that, the provincial moose policy
allowed for other tools and measures to be implemented where necessary to improve moose popula-
tion health. However, policy has been rewritten to place less emphasis on pro-active management as
a shift toward "adaptive" management has taken over. 

Dr. Vince Crichton is a world renowned wildlife biologist who is considered an expert in moose bi-
ology and management. He recently received the Manitoba Wildlife Society 2014 Conservation
Award. He is well respected in his field and he has been obtained by NOSA to provide advice on
moose management recommendations being proposed to OMNR. Dr. Crichton was briefed on the
status of Ontario's moose population decline and he was very quick to point to a number of problems
with Ontario's moose management program. He cites politics and a lack of will on the part of the
OMNR to invest in meaningful moose management and research to better understand population de-
cline. He also points to a host of "tools" that could be used to assist moose in their population increase,
but OMNR has not seemed willing to entertain any of these. 

This is a huge problem according to Dr. Crichton who points out that managing hunter harvest is
not enough to turn around a population decline. He notes that if calf recruitment and survival remains
poor then other factors have to be examined and managed accordingly. These other factors are habi-
tat management and predator management. And he adds that they are actually fairly simple to address
but OMNR needs to get on board with the concepts behind each. 

In recent correspondences to OMNR at various levels, NOSA has recommended a NWR Moose
Management Task Team be appointed to address specific challenges to moose management here in the
north. Certainly habitat manipulation through prescribed burns, coordinated through Local Citizens
Committees, is one method to improve habitat on a rotating basis for WMU's. Reforestation practices
by logging companies and the subsequent regeneration of natural mixed forests is something else that
deserves emphasis. Predator management and controls have also been recommended by NOSA.  

In conclusion, NOSA is willing to work with OMNR to provide workable solutions to overcome
our moose population decline. OMNR needs to adopt similar thinking and provide additional "tools"
to the singular focus which seems to be on hunter management. The alternative could be a continu-
ing decline in moose population for future years and this is not a trend NOSA wants to see continue.
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By John Kaplanis
The provincial election is over and a Liberal majority government means potentially

good things for the north. Potentially. NOSA has worked very closely with MPP's Michael
Gravelle and Bill Mauro in recent years to gain their support in government for numerous
hunting, fishing and conservation related initiatives. 

They listened and worked for us on these initiatives. Through networking, NOSA
widely publicized our appreciation and support for their efforts leading into this last provin-
cial election. The results: Bill Mauro won his riding in what was his greatest election vic-
tory to date. Michael Gravelle also left his competition well behind. NOSA wishes to
congratulate these two MPPs and we hope to see them earn spots in a provincial Liberal
cabinet very soon. 

Then we will go back to work with them to hopefully finish much of what was started;
a full return to the spring bear hunt, comprehensive moose management solutions in the
north and a conclusion to the ongoing saga of walleye restoration and rehabilitation of the
fishery and ecosystem of the Black Sturgeon River and Black Bay in Lake Superior. There
will be more issues, and NOSA looks forward to working co-operatively with all our north-
ern MPPs on all of them.

July 12th – 19th the Thunder Bay Salmon Assoc. will host their annual Salmon Fun
Derby featuring over $25,000 in cash and prizes to be given away during the week long
event that features numerous Thunder Bay business sponsors! Tickets for the derby can be
purchased at Woody’s Trailer World and D&R Sporting Goods $50 for adults and $25
for kids. Rules, prize categories and weigh in locations are listed on the Thunder Bay
Salmon Assoc. website at www.tbderby.com so be sure to get your tickets early! NOSA is
proud to support the efforts of the TBay Salmon Assoc. in their efforts to collect eggs and
rear hatchery raised salmon fingerlings as part of a greater strategy to maintain the sus-
tainability of the Lake Superior Chinook Salmon population.

NOSA Weighs in
on Election

NOSA Proudly
Supports Salmon

Fun Derby

The Northwestern Ontario Sportsmen's Alliance (NOSA) Exec. Director John Kaplanis pre-
sented a cheque for $1500 to 2014 Shebandowan Smallmouth Showdown (SSS) organ-
izer George Clark.
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By Tom Armstrong

You can’t
shoot what
you can’t
see

T. Armstrong Photo

As we walked down the long narrow cut at first light, we saw something appear on
the ridge ahead, about 500 yards away. As we saw it cross into the open, we all
stopped and stared, shocked at the size of the whitetail buck we were staring at.

We watched it quickly make its way across the narrow cut and disappear into the distance.  
Several hours later, after sitting in the fog and rain all morning, the three of us met up

and were standing talking in the middle of the cut, when suddenly I saw a deer appear in
the gully below us. It had to be the same deer we had seen first thing that morning. This
buck had apparently been consumed by the foolishness of the rut. An old mature buck wan-
dering out in the open. I couldn’t believe our good fortune as we saw him step out, and as
I tried to calm my nerves and get the gun up, I was met with a disheartening sight; a totally
fogged up scope. 

I frantically tried to clear it and get a line on the deer, reality kicked in for him, and he
decided it was time to vacate. As I thought I had a good bead on him through the rain, fog,
and my nearly useless scope, I took a shot, and watched it kick up dirt in the hillside just
below him, before he turned tail and ran, never to be seen again.

After this happened a number of years ago, I quickly realized the need for quality optics
when hunting.  Having a quality scope mounted on your rifle, and some quality binoculars
around your neck is an essential part of your hunting gear.  These tools can be priceless, help-
ing you locate and identify game, and make accurate shots.  

When looking at a riflescope or binoculars, there are a number of factors to consider.
Budget is one; you can undoubtedly go cheap, but this is something where you definitely
get what you pay for, and although you may not need to completely break the bank, this is
one piece of equipment I wouldn’t cheap out on.  After all that’s invested in your hunt,
good quality optics can make it all come together.  

Scope Magnification: When looking at what magnification or power scope to buy, con-
sider what you are most likely to be using it for. You can purchase a scope with a fixed mag-
nification (commonly 4x magnification), or with a variable magnification. The most
common you will likely see is a scope with a magnification of 3x-9x, giving you a wide range
to work with. Using an adjustable scope on low magnification is a good idea when long
shooting isn’t likely, and especially when you may need to acquire a target quickly or acquire
a moving target. The more you increase the magnification, the more your field of view
shrinks, limiting what you can see less through the scope, making it slightly more difficult
to acquire targets as quickly, especially with moving targets. 

If you are hunting in tight bush, where fast target acquisition is necessary, turning the
magnification down is a must. The advantage of the variable power scopes is having the
ability to turn it right down in these types of situations to increase your field of view, and
increase it when more magnification is required for some longer shooting. You can get scopes
with more magnification, but for most people 3-9x is likely all you will ever need. If you are
only ever hunting in close quarters something like a 2x-7x could be a suitable option as
well.   

Eye Relief: another important factor to consider is the eye relief with the scope you are
using; which is essentially the distance your eye can be from the scope allowing you to clearly
see through the entire scope, without a part of it being blacked out by a ring around the
outer edge. Scopes with a longer eye relief may allow you more flexibility when mounting
the scope, allowing you to do so more comfortably, and also may reduce the risk that your
eyebrow may someday meet your scope when shooting, leaving you a tell-tale, somewhat
embarrassing mark.  

Waterproof/Fogproofing: getting a pair of binoculars or a riflescope that is water and fog
proof has proven to me to be an essential element when purchasing new optics, thus avoid-
ing encounters like the one I found myself in mentioned earlier. After several years of own-
ing a pair of Vortex Diamondback binos, I mounted a matching Vortex scope on my rifle,
eliminating any further problems. 

Light gathering ability is another important factor when looking at scopes and binocu-
lars, as much of your shooting opportunities occur during the low light periods at dawn and
dusk, making a quality scope for the shot or binoculars for glassing priceless. Generally the
better quality optics you buy, the better light gathering capabilities it will have. For exam-
ple, when using them in low light, my Diamonback binoculars, for a modestly priced pair
of binoculars, offer an incredible quality image, with great light gathering ability; even on
cloudy dark nights when totally unable to see with the naked eye, they draw light in and il-
luminate fields or the woods remarkably well. Often during that time of peak activity, dur-
ing the last half hour of legal light, is the hardest time to see, with deer or moose blending
into the shadows, and without quality binos to see them and a quality scope to allow you
to take the shot, you would be out of luck.        

When looking at the objective lens on scopes, one of the most common would be a
40mm objective lens, but you can get bigger or smaller, depending on your preference. A
40mm lens is a good balance between height and size, as well as offering good light gather-
ing abilities. 

With summer finally upon us, now is a great time to start looking for optics for the up-
coming fall hunt. Do your research and take the time to properly mount and sight in your
scope. Make sure to shoot your rifle throughout the summer to get comfortable with it and
ensure you’re ready for fall.Kubota, Jonsered, Stihl, Ariens, Husqvarna and More...

1Please see page 8 for complete details. *RTV400 with an MSRP of $9135 financed at 0% APR equals $185 per month for 42 months. $1365 down payment required. RTV500 with an MSRP of $10088 financed at 0% APR equals $205 per month for 42
months. $1478 down payment required. RTV1140P-A with an MSRP of $17192 financed at 0% APR equals $305 per month for 48 months. $2552 down payment required. RTVX1120D with an MSRP of $17016 financed at 0% APR equals $355 per month
for 42 months. $2106 down payment required. RTVX1100C with an MSRP of $22182 financed at 0% APR equals $455 per month for 42 months. $3072 down payment required. RTVX900 with an MSRP of $14209 financed at 0% APR equals $265 per
month for 42 months. $3079 down payment required. *Manual dumping on RTV-X900 General Purpose model. *Tilt-feature is not available on RTV-X900 General Purpose models. *RTV-X900 General Purpose models have 1,664 lbs of payload capacity.
*Price based on RTV-X900 General purpose with ATV tires. **Price based on RTV-X1100C with ATV tires.***Price based on RTV-X1120D with ATV tires.

SALES • RENTALS
• REPAIRS

174 Powley St.
Thunder Bay ON
P7A 2K7
(807) 344-8901
www.kubotathunderbay.com

Like us on
facebook

805 West Frederica Street, Thunder Bay, Ontario P7E 3X4

QUALIFIED SPECIALISTS IN:
Plasma’s • LCD’s • Televisions • Audio

• Microwave Ovens • Fitness Equipment
• Major Appliances • Installations • Mobile A/C Repair

Joe Miele
Ph: (807) 475-4956 Fax: (807) 475-7252

srjoe@shaw.ca

Minn-Kota
authorized

part & service
centre

485 Memorial Ave.  (807) 345-3323
Thunder Bay, ON  P7B 3Y6

Fax: (807) 345-1500 Toll Free: 1-888-345-1511
dnr@tbaytel.net

D & R SPORTING GOODS
“Your Fishing & Hunting Specialists”

$28999

Ruger 10/22 - Synth/Blue
Regular Price $339.99

While Supplies Last

SALE
PRICE

+ HST

Tackle, Hunting and
Camping Supplies

Tackle, Hunting and
Camping Supplies



Readers
In The Field

Each issue we will feature a “In The Field” section where our readers
can email in a high resolution photo with their game or fish.
Photos must be submitted in colour at 300dpi resolution and

can be emailed to webpress@tbaytel.net subject “In The Field”

CALENDAR
OF

EVENTS
DRYDEN WALLEYE MASTERS

June 21-22

TERRACE BAY FISH DERBY
June 16 - July 1

ANGLER YOUNG ANGLER THUNDER BAY
Kam River - July 5

MINAKI WALLEYE CLASSIC
July 5-6

RAINBOW FALLS/TERRACE BAY BASS BLAST
Sponsored by OPP and Canadian Tire - July 6-7

WEEK LONG SALMON FUN DERBY
Thunder Bay - July 12-19

SHEBANDOWAN SMALLMOUTH
SHOWDOWN

July 19-20

FORT FRANCES CANADIAN
BASS CHAMPIONSHIPS

July 24-26

KENORA BASS INTERNATIONAL
August 7-9

FISH FOR LIFE DERBY
Shebandowan Lake - August 16

ATIKOKAN BASS CLASSIC
August 15-16

WAWA SALMON DERBY
August 22-24

RED LAKE FALL CLASSIC
August 30-31



www.northcountrycycle.ca

1164 Roland Street
Thunder Bay, ON  P7B 5M4

807-622-0001
1-866-622-0001

From the first rivet to the final touch of a decal, there’s a reason Lund is one of the most
rugged, proven and legendary fishing platforms sought after today.

Built by Fishermen for Fishermen.

Thunder Bay & Area’s Premier Lund Dealership

Like us on
facebookBetter Brands • Better Service

Lund Boats have a wide range of models to fit every
price range. Come down for a visit and let us show

you why they are the best value for your dollar.

Northwestern Ontario

Outdoors

FROM KENORA TO WAWA, AND EVERYTHING IN BETWEEN

Inside this issue...
• Finding Summer
Brookies in Lakes
see page 1

• Early Summer
Walleye Strategies
see page 2

• Evolution of the
Huntress
see page 3

• NOSA News
see page 4-5

• Hunting Optics
see page 6

• Readers In The Field
see page 7

Volume 1, Issue 1

FREE

1100 Memorial Ave.
Suite 253

Thunder Bay, ON
P7B 4A3

www.teamnosa.com

In The Next Issue:
• Update on Pilot Spring Bear hunt

• NOSA Questions Wind Farm Effects on Moose
• Results from AYA Thunder Bay



<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Error
  /CompatibilityLevel 1.4
  /CompressObjects /Tags
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJDFFile false
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /CMYK
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType false
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize true
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness true
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages true
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 300
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages true
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 300
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages true
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile ()
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /Description <<
    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>
    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
    /DAN <>
    /DEU <>
    /ESP <>
    /FRA <>
    /ITA <>
    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>
    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>
    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)
    /NOR <>
    /PTB <>
    /SUO <>
    /SVE <>
    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks false
      /AddColorBars false
      /AddCropMarks false
      /AddPageInfo false
      /AddRegMarks false
      /ConvertColors /ConvertToCMYK
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice




